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Fig. 1 Conceptual model: Research on the effect of reselling’ s entry on the performance of agency selling
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Table 2 Comparison of reselling entry /non-entry product market characteristics

. B AT T HEBA AR T
QE : v =) 3 = 3 3 — f =) 3 =) 3 S‘Zi/;j%
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eI 6.057 1.452 0.776 9.615 5.167 1.648 0.000 10.545 | 0.890***
HERA 6.782 1.615 1.875 12.595 5.670 1.828 0.182 13.038 111275
R 0.053 0.131 0.000 0.500 0.040 0.123 0.000 0.750 0.013"
G 0.866 0.341 0. 000 1. 000 0.479 0. 500 0. 000 1. 000 0.387 ***
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PR IR 5.195 1.355 1.386 7.632 5.128 1.583 0.000 7.632 0.067
D R p<0.010; 3R p<0.050; T LR p <0.100.
#3 BE#HANEXH Logit B3
Table 3 Logit regression of the pattern of reselling” s entry
A (n (2) (3) (4)
A 0.045 0.004 0.077 0.042"
T
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I
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) 0.291 0.213 0.133 0.398
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1.7147% 1.679 %% 1.624 %
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(0.161) (0.163) (0.161)
0.527 *** 0. 843 ***
AL R
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0.189 ***
PRI B
(0.053)
I ES N Ny Ny (ke
WEH 13 211 13 211 13 211 13 211
R? 0.038 0.086 0.089 0.119

D R p <0.010;

** FoR p <0.050;

)

Z7R p <0.100.
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Table 4 Effects of reselling” s entry on the performance of agency selling and the moderating effect of market size of agency selling
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Fig. 2 The moderating effect of market size of agency selling on the influence of reselling” s entry on agency selling
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Table 5 Effect of reselling” s entry on the performance of agency sellers
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The impact of reselling’s competitive entry on the performance of agency selling:
An empirical analysis based on a large hybrid retail platform

LI Qi', WANG Quan-sheng”, SONG Peiian’

1. School of Business Administration, Zhejiang Gongshang University, Hangzhou 310018, China;
2. School of Business, Nanjing University, Nanjing 210093, China

Abstract: With the change of market and the rapid growth of the scale of the agency selling, the reseller will
adjust the product strategy in time and selectively penetrate the market of agency selling so as to improve its
own income and grab more market share in the hybrid retail platform. This paper attempts to explore the im—
pact of reselling’ s competitive entry threat on the sales revenue of agency selling, and how the agency selling
will respond through price adjustment when faced with such direct product competition. Based on a set of
trading data from a platform, we used the propensity score matching and difference-in-difference model for em—
pirical analysis in this paper. Our results suggested that, first, the entry of reselling will cannibalize the sales
revenue of the agency selling. Second, faced with the direct competition from reselling, agency sellers may
choose to raise products” sale price. Third, market size of the agency selling will weaken the negative impact
of reselling’ s entry on the sales revenue of agency selling, however, it may enhance the positive impact of re—
selling’ s entry on the sales price of agency selling. Through further supplementary studies, it was found that
reselling” s entry would lead to the abandonment of the operation of some products by agency sellers, which
may loss some of users as well. These findings not only expand the operation mode of two-sided platforms, the
theory of inter-organizational relationship, co-opetition and entry, but also provide extremely beneficial practi-
cal guidance for the reseller and agency sellers in the hybrid retail platform.

Key words: reselling; agency selling; product market entry; market size of agency selling; DID model
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Attached Table 2 Correlation matrix and descriptive statistics
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1. 2. 3. 4. 5. 6. 7. 8.
1. SR 284,544 | 2 194.657 -
2. SP 1 011.950 | 1 807.231 | 0.086*** -
3. RR 0.511 0.974 0.023** 0. 004 -
4. PA 0. 860 0. 347 0.026™** | 0.070*** 0.013 -
5. NS 0. 207 0. 499 0. 447 | ~0.037** | 0.018" 0.014 -
6. PLD | 1526.032 |2153.737 | 0.147* | 0.118*** 0.014 —0.0347% | 0,134 -
7. IA 0.968 0.573 0.019** | -0.022** -0.011 | 0.176™** | 0.113™* | 0.080*** -
8. BA 0. 479 0.723 0.086™** | 0.051*** 0. 004 0.018" 0.0797** | =0.0477 | 0. 1547 -
Y F R p<0.010; *F 3R p <0.050; T, R p <0.100.



