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Creativity Perform ance: M icroeconan ic A nalysis of the Creative Econany

LIANG Zhao- hui
(Shangha iA cademy of Social Sciences Shanghai 20002Q China )

"Creativity" & maturing i the field of research on ndustty and macrw— econan ic level but there is the lack of

know ledge on creativemotivation creative behavr and creatwity performance of ndividual and micro— enteprises n econan ic thesis

Ths paper chrifies the association and distinction betw een the creativity perbm ance and technical nnovation perfom ancg analyzes

the mpact factors on the creatve behavorof ind widuals and organ izations and puts fow ard the m ain path of creativiy fom ation as

well as the operation ideas on three key process bns to enhance the perfomance from the enteprise point
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